














®* Demographics & Psychographics

}

Paychographics VS Demagraphics /
| _AgelGender ¢ TCI rg et MCI I‘ke1'

° - Innovators -
Values __— __Race 0 = eco-friendly
\ ° - high educated graduates- most high educated people would-be
_Location people with a Bachelor’s or Master degree
° - high-income buyers
Lifestyles / | — o - electric car users
* - high-end car buyers such as Tesla, BMW, Nissan, Chevrolet,

Mercedes-Benz, Volkswagen, and Kia

- Our target market will vary from both genders and the age range
of 30’s to early 50’s.

- Our target is to get our product launched and running in California.
- An annual salary of $74,900
- / We are looking for ambitious, out-going, eco-friendly adults.

4/ Attitude and life values are high and very important to them. Our
target market interest is to be the ones who set trends. Their lifestyle is
to make the world a better place by using less of what is hurting earth.

They| are risk-takers and will try anything is recently launched.




o G A0z

Stanford

University




amazon

Online
Retail

10% OFF ™ SALES &
ANY BRAKE SERVICE - S

AutoZone Globalizerz

weesie  GilODalizerz



https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjV5P_OvJfYAhUPMd8KHX1QBLQQjRwIBw&url=https://www.resellerratings.com/store/Pep_Boys&psig=AOvVaw1CuyFrmtDqAbHbfZ0KqN5M&ust=1513820785630235

Globalizerz

Generating Value




$460. oo

ACCESSORIES INCLUDED




[wow | wowowr | resoar | weonesowr | mumsonr | rmoar | sarow |
SEPTEMBER 2018

I
BN R
BN N
1 INTEGRATED MARKETING
1o CCOMMUNICATION PLAN:
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- “Backup Plan™ held at several car dealer ships.
- A real life scenario that consumers can connect with.
- Launch Date: September, 201 8.

- Advertise on social platform and on our website.




SEM-

i PowerTrip - Portable EV Charger
*Google AdWords. Ad]www.Globalizerz.com ™

-Segments by location. Perfect backup plan when traveling with EV cars. Be prepared for any obstacle.

Displays our product first.
@
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.V s that
our target between our
product and our targ

Personal Sellin ——
«  Training videos for retail sales representatives
/ «  “Everything to know about the PowerTrip”
@






*“Hexagonal Prism.” From Wolfram MathWorld,
«Second Edition Marketing by C. Shane Hunt, John E. Mello and Georger Dietz, “Chapter 6 pg. 202, 203,
and 4pg.” (Product Development) (Consumer Behavior)

* Hope, Computer. Voice recognition. 19 May 2017.

*“VersiCharge Level 2 30-Amp Wall Mounted Single Electric Car Charger.” Shop Siemens VersiCharge
Level 2 30-Amp Wall Mounted Single Electric Car Charger at Lowes.Com, .
*VVersiCharge Level 2 30-Amp Wall Mounted Single Electric Car Charger.” Shop Siemens VersiCharge
Level 2 30-Amp Wall Mounted Single Electric Car Charger at Lowes.Com, www.lowes.com/pd/Siem:
VersiCharge-Level-2-30-Amp-Wall-Mounted-Single-Electric-Car-Charger/50270289.
*Hunt, C. Shane, et al. “Chapter 10.” Marketing, second ed., McGraw Hill Education, 2015
‘www.homedepot.com/p/Siemens-VersiCharge-Gen-2-30-Amp-Indoor-Outdoor-Electric-
g-In-Bottom-Rear-Fed-with-20-ft-Cord-VC30GRYU/205491633.

earch Marketing?” Search Engine Land, searchengineland.com
n E. Mello. “Chapter 12 Personal Selling.” M
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